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Singapore’s Lemon Law Takes Effect On 1 September 2012

Amendments to Consumer Protection (Fair Trading) Act, Hire Purchase Act
and Road Traffic Act, commonly referred to as “Lemon Law” will provide more
options of recourse for both consumers and retailers

1. Singapore’s “Lemon Law”, passed in Parliament on 9 March 2012, will
come into effect on 1 September 2012. The new legislation will provide more
options in terms of recourse for both consumers and retailers through
additional remedies, such as repair and replacement, and provide greater
clarity on the burden of proof for defective goods.

2. Minister of State for Trade and Industry Teo Ser Luck, who visited
home furnishing retailer IKEA as it geared up for the changes, said, “With the
new Lemon Law, consumers and retailers now have more options of recourse
for defective goods. | encourage everyone to familiarise themselves with the
provisions under the Law. At the same time, we also want to ensure that
businesses are not subject to frivolous claims and that limitations and
safeguards are in place. Consumers and retailers can also refer to the Lemon
Law Consumer Guides prepared by Consumers Association of Singapore
(CASE), Trade Associations and MTI to better understand the recourse
available and limitations under the Law. The new provisions will improve the
consumer-retailer relationship and the overall retail experience in Singapore
as businesses improve their sales and service processes, while consumers
are more aware of options for fair recourse.”

3. CASE President Lim Biow Chuan said, “We believe the clearer options
provided for in the lemon provisions of the Consumer Fair Trading Act will
benefit both consumers and retailers as disputes relating to defective goods
can be more speedily resolved."

Outreach to Consumers and Retailers on New “Lemon Law”

4. Since the Bill was passed in Parliament, various outreach activities,
including roadshows, seminars and new educational collaterals, have been
prepared and organised to help both consumers and retailers better
understand the new Lemon Law and its two-stage recourse framework. In
gist, the framework provides options in the first stage for repair or replacement
of the defective goods, or if that is not possible, price reduction or a refund to
the consumer as the second stage.
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Other outreach efforts include:

a. Roadshows and Seminars: The Ministry of Trade and Industry (MTI)
and the Consumers’ Association of Singapore (CASE) have organised
some 40 seminars and roadshows to brief consumers and retailers on
the new Law. About 5,000 people, including representatives from 700
companies and organisations, were briefed about the recourse
available through the Lemon Law as well as its limitations. Another 15
additional briefing sessions are expected to be held over the next 2
months.

b. Lemon Law Consumer Guides: Over the past months, MTI has also
worked with CASE and various Trade Associations’ to develop Lemon
Law consumer guides which will explain consumers’ rights under the
law, and the limitations and safeguards against frivolous claims. These
guides will be available at supermarkets and places like community
centres and shopping centres®. As part of his visit to IKEA today, Mr
Teo also shared the new Lemon Law Consumer Guides for General
Goods and Motor Vehicles with customers at the store.

Please refer to the Lemon Law Consumer Guide for General
Goods in Annex A and the Lemon Law Consumer Guide for Motor
Vehicles in Annex B for more details.

On-going Engagement with Retailers and Motor Traders

5. Before the Bill was finalised, Focus Group Discussion (FGD) sessions
were held in November 2011 to solicit feedback from the industry. The FGDs
were attended by participants from the Association of Small and Medium
Enterprises, Singapore Retailers’ Association (SRA), Singapore Vehicle
Traders’ Association (SVTA) and the Singapore Motor Cycle Traders’
Association (SMCTA). As part of further engagement, consultation sessions
have been held with representatives from the SRA, SVTA and the Automobile
Importer and Exporter Association to clarify additional queries pertaining to
the Law.

6. SRA Executive Director Lau Chuen Wei affirms that “the Singapore
Retailers’ Association always advocates professionalism amongst its
members, and encourages them to have the interests of their customers at

! The Trade Associations include Association of Small and Medium Enterprises (ASME),
Singapore Retailers’ Association (SRA), Singapore Vehicle Traders’ Association (SVTA) and
Automobile Importer and Exporter Association.

% The Lemon Law Consumer Guide for General Goods and Guide for Motor Vehicles will be
available at supermarkets such as NTUC FairPrice, community centres, shopping centres,
CASE’s outreach events, CASE’s website, CASE’s customer service counters, CaseTrusted
retail companies, CaseTrust-SVTA motor companies (for motor vehicle guides), as well as
through Trade Associations such as SRA, ASME and SVTA.
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heart. Itis hoped that such legislation will pave the way for both retailers and
customers to act even more responsibly, to be accountable to themselves as
well as to others, making the shopping experience an enjoyable one for one
and all."

MINISTRY OF TRADE AND INDUSTRY
31 August 2012
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Annex A

Lemon Law Consumer Guide for General Goods













Annex B

Lemon Law Consumer Guide for Motor Vehicles















